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Handbooks: Property Information at your Fingertips

Handbooks used:

CRC (*CRC)
CRC Handbook of Physics and Chemistry
84th Edition

CSU
Chem Sources – USA
2004 Edition

Hawley
Hawley’s Condensed Chemical Dictionary
14th Edition

HROS (*e-EROS)
Handbook of Reagents for Organic Synthesis
Volumes 1-9
KO
Kirk Othmer Encyclopedia of Chemical Tech.
5th Edition

Lange
Lange’s Handbook of Chemistry
16th Edition

Merck (*Merck)
Merck Index
13th Edition
The goal: To become familiar with the handbook at your disposal. In order to do this, you will think about the following questions as you develop an infomercial to advertise the glorious benefits of your handbook.  At the end of class your group will stand at the front of the class and “sell” your handbook to the rest of the class.

· Title
· Arrangement of the source

· Available indexes/table of contents

· Primary type of information provided

· Why would you choose this over another source?

· Other

· Would it be useful to have a CAS number?

· Can you find side effects of a drug? Can it kill you?
· Can you buy chemicals?

· Define an unknown term?

· Can you find a melting point?
